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Content is king (and measurable)















AI is already in use and here





Traditional media has been 
superceded by multi-channelism









Channels still vary by region



Each region of the world varies in 
terms of internal and external 
audiences
• Europe, Americas and Australia/New 

Zealand : LinkedIN, Twitter

• South-East Asia, Oceania, Africa and 
South America : more sophisticated 
use of additional social channels for 
business (e.g. Facebook)

• China : The importance of WeChat

• South Asia : Multiple use of 
traditional and new channels

• Use of Tik-Tok, Snapchat, Instagram 
emerging, depending on region



Authenticity in communicating 
about sustainability



https://www.woodrowcommunications.com/esginmaritime



Hero – Hub - Help
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